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To attract visitors that 
increase revenues and 

promote the City of 
Alexandria and its assets

Mission



Visit Alexandria Board of Governors
Representatives from the following categories:

▪ Hotel
▪ Retail
▪ Restaurant
▪ Association
▪ Attraction
▪ Historic Preservation
▪ City Manager’s Designee (currently Deputy City Manager Emily Baker)
▪ Mayor’s Designee (currently Vice Mayor Elizabeth Bennett-Parker)
▪ Citizen At-Large





Economic Impact of Visitors (50+ miles)
2019 data

$881 million 
in Visitor Spending

6,595 
Jobs

$28.6 million 
in Local Tax Receipts*

Source: 2019 Economic Impact of Domestic Travel on Virginia and 
Localities, Virginia Tourism Corporation. 
*Data is based on macroeconomic modeling and provides an 
estimate of receipts, not an accounting of actual taxes and receipts.



Non-Residents Pay 71% of 
Consumption Taxes

Source: 2016 Visa credit card sales, meals, and 
lodging transaction data, VisaVue



What’s at Stake?

Sources: FY 15-21 Actual, City of Alexandria Revenue Dept.
FY 21 Estimate, City of Alexandria Approved FY 22 Budget
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Source: Destination Analysts, Oct. 2021



Alexandria Hotel Occupancy FY 20-21

Source: STR
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Demand Shifts to Weekends (DC Region)

Source: STR, Washington, DC Hotel Performance, Sept. 2021



Keeping Small Business in Business

Sources: National Restaurant Association, Alexandria Revenue Department
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The Big Picture: US Forecast



Web Visits
2.3 million 

+ 8%

Press Hits
1,000+ 

(5 straight years)
Social Media Followers

165,000 
+ 8%

Fiscal Year 2021 Performance
July 2020 - June 2021



Fiscal Year 2021 Performance
July 2020 - June 2021

405 Members 
+ 5%Digital Marketing 

Impressions
125 million

+ 110%

Blog Pageviews
785,000 
+ 31% 



Media Coverage: 1,000+ Stories



Promotions: Hotel Packages

• 19,000+ referrals 
to participating 
hotels

• 260,000+ page 
views



Promotions: Retail



Promotions: Restaurant Weeks



FY 2022 Plans



Expanded Advertising
• 34% increase in advertising investment due to ARPA funds 

from City
• New tactics: Streaming audio and Expedia
• New audiences: Black travelers and Spanish-language
• Expanded high-efficiency tactics: YouTube, social  and native
• Relaunching “Stay in the Moment” campaign



Stay in the Moment Ad Campaign

Watch the 15-second “Stay in the Moment” 
video ads here, here, and here.

https://www.youtube.com/watch?v=rxx_5GSujcw
https://youtu.be/TfgijPcKje4
https://youtu.be/Q-98tVIx8Es


Launch New Website – Spring 2022

• Mobile-first design
• Faster page speed
• Higher search rankings
• Enhanced mapping
• Inspirational visuals 



Leverage Condé Nast Top Small City

Watch the 15-second “Top Small City 2021” video ad here.

https://www.dropbox.com/s/li60wh297ik784r/CondeNast_2021_1920x1080_2021_10_05B%20%281%29.mp4?dl=0
https://youtu.be/Q-98tVIx8Es


Events Return



• Retention of regional annual meetings
• Increase in-person site visits and destination 

FAMS: 4 out of 5 ultimately book
• Industry collaboration (PCMA, MPI, CVBReps)
• Collaboration with National Harbor
• Prioritize solicitation on major economic drivers 

Meetings Focus

“Visit Alexandria has done a great job keeping up with regular client 
events where we were able to meet on Zoom calls, have fun 
activities, and connect with their members. They really have kept 
those relationships going despite everything that has happened.”
- Vicki Lindberg, Meeting Planner with Association Headquarters



2022-23 Official 
Visitor Guide & Map

• New publisher Madden Media
• 250,000 copies
• 95 locations from NYC to DC to VA Beach



FY 22 Content Highlights

• Waterfront
• Outdoor experience

o Dining
o Tours
o Public art
o Meeting spaces

• Shopping
• Inclusive history
• Weddings



Neighborhood Promotions
West End

Carlyle



Diversity, Equity & Inclusion
• Black history, travel, culture and businesses
• Ethiopian and more African diaspora communities, cultural 

experiences and businesses
• Hispanic community, cultural experiences and businesses
• Asian American and Pacific Islander community and 

business owners
• Indigenous culture, art and history
• BIPOC travel scorecard
• City of Alexandria Racial and Social Equity Core Teams 

participation



Spanish Language Campaign



Drop In Campaign

• $109 billion Black travel audience*
• Work with a Black-owned creative firm: 

Creative Theory Agency
• Highlight Alexandria’s strengths and our 

welcoming community
• Highlight Black-owned businesses and 

Black History sites
• Collect new photo/video assets to be 

used across other campaigns

*Source: MMGY Global



Drop In Campaign
:60 Video Ad

Watch the :60 “Drop In” video ad here.

https://www.youtube.com/watch?v=Rryqdt7ts2U
https://youtu.be/Q-98tVIx8Es


• Find out how to support local businesses 
and stay up to date on the latest happenings 
by following our:
• VisitAlexandriaVA.com website
• Social media and blog (see to the right)

• Sign up for our Alexandria Insider e-
newsletter at 
VisitAlexandriaVA.com/ENews

• Hold your next meeting (large or small) in 
Alexandria. Contact our sales team at 
CBHebble@VisitAlexVA.com for assistance.

• Plan an Alexandria wedding. Contact 
LChase@VisitAlexVA.com for assistance.

• Be ambassadors for Alexandria as a top 
destination

Ways You Can Get Involved



VisitAlexandriaVA.com | #visitALX

Thank you.


